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Central to the Plan is our vision to embrace and support the Welsh language and culture of the area. For years 
the mountain has been known by many as Snowdon, but we would like to encourage use of the original Welsh 
name - Yr Wyddfa (pronounced uhr-with-va). As a first step you'll notice that for the best part of this Plan we 
have used Yr Wyddfa rather than Snowdon. 
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 foreword

We are at an interesting time for the management of special 
places like Yr Wyddfa, at a time where understanding, respect 
and consensus about the way forward is key. The challenges and 
opportunities that arrise in the area cannot be met by a single 
individual, business or organisation and so we have joined forces 
- as organisations, businesses and individuals who operate in the 
area - to create a joint plan. The Plan will shape the way we work 
in the area in the future. 

Both Snowdonia and Yr Wyddfa are world famous destinations 
and are recognised as places of magic and inspiration. But we 
must not forget that the Yr Wyddfa area is also home to thriving 
people and communities, as well as a place of work for many 
of these residents. Our intention through this Plan is to ensure 
Yr Wyddfa is not only an inspiring place to visit, but also an 
inspiring place in which to live and thrive. 

This document raises a number of issues and considerations, in 
particular to ensure the mountain, its people, its communities, 
its wildlife and the thousands who come here to experience 
its magic, get the best from the experience but are also able to 
co-exist. By having an understanding and appreciation of the 
contribution and priorities everyone has, we can move forward 
by supporting each other. 

What the consultation has shown us so far is whilst different 
groups and interests may not fully agree on everything, there is 
certainly consenus on many of the issues and opportunities the 
area has to offer. Following the decision on Europe, this will be 
increasingly important when considering how to work together 
to attract resources for all aspects of managing Yr Wyddfa.

Thank you for looking at this plan for a Partnership for Yr 
Wyddfa. Please let us know your comments and feedback on 
this proposed starting point. 

Emyr Williams, Chief Executive, Snowdonia National Park Authority
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Moelni
T.H.Parry-Williams

Nid oedd ond llymder anial byd di-goed
O gylch fy ngeni yn Eryri draw,

Fel petai’r cewri wedi bod erioed
Yn hir lyfnhau’r llechweddau ar bob llaw;
A thros fy magu, drwy flynyddoedd syn

Bachgendod yn ein cartref uchel ni,
Ymwasgai henffurf y mynyddoedd hyn,

Nes mynd o’u moelni i mewn i’m hanfod i.
Ac os bydd peth o’m defnydd yn y byd
Ar ôl yn rhywle heb ddiflannu’n llwyr,

A’i gael gan gyfaill o gyffelyb fryd
Ar siawns wrth odre’r Wyddfa ’mrig yr hwyr,

Ni welir arno lun na chynllun chwaith,
Dim ond amlinell lom y moelni maith.

© Estate of T.H.Parry-Williams
  Reproduced by permission of Gomer Press
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About Moelni

T. H. Parry-Williams (1887 – 1975) is one of the most influential Welsh writers. 
Born in Rhyd Ddu and buried in Beddgelert on the foothills of Snowdon. Yr 
Wyddfa (Snowdon) was often central to his work.

Welsh people and lovers of Snowdonia consider his poem Moelni (bareness) to be 
very dear. With its themes of love for one’s square mile and man’s ability to identify 
with his habitat, it builds a picture of the relationship between Yr Wyddfa and local 
people.

It represents Yr Wyddfa as scarce, barren of vegetation (llymder, anial, byd di-goed) 
and speaks of Yr Wyddfa and Eryri (Snowdonia) as legendary giants (Cewri) whose 
hands have moulded the ancient landscape and who looked down on the poet’s 
upbringing (fy magu).

The poem offers a sense of something mystical, as the pattern and existence of 
Eryri (pronounced é-ruh-ree) impresses itself on the writer to such an extent that 
they become an integral part of him.

It is this feeling of Yr Wyddfa being not just of the local landscape, but a part of 
local mythology, of history and the present, and part of each of us who cares for 
the mountain, that highlights the importance and romance this legendary landscape 
imparts on us all.

This feeling sums up why the Partnership cares for Yr Wyddfa and why we have 
developed this report.

Thank you to the WJEC for their contribution to the analysis of Moelni. Purple saxifrage (Saxifraga oppositifolia) ©Helen Pye, SNPA
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Welcome to the 
Yr Wyddfa Partnership Plan
Snowdon, Yr Wyddfa in Welsh (pronounced uhr-with-va), is a globally 
renowned, iconic mountain. It is home to vibrant, energetic communities 
and a mosaic of upland hill farms. It is a national asset, the most visited 
mountain in the UK, attracting people from across Wales, the UK and 
around the world. Caring for Yr Wyddfa is a complex business, requiring 
close collaboration in the work that we do.
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This plan has been developed by Yr Wyddfa Partnership, a close working and cohesive group of 
organisations working on and around Yr Wyddfa, who recognise the benefits of collaboration. By 
working together we can achieve more for the benefit of all. 

Please see page 53 for more details about the partners.

This is the first partnership plan for Yr Wyddfa. It sets out:

  our vision for working together to care for Yr Wyddfa and make the 
local area a great place to live, work and visit

  our achievements to date, built on the commitment and effort of 
partners over the years

  how we will continue to work together and with others to achieve 
our vision

  how we will keep track of our progress and know that we have 
been successful.

We do not believe that we hold all the answers and are keen to seek the views of 
others who love the mountain and can contribute to our vision. To that end, over 
the last two years, we have achieved consensus through extensive consultation 
events. We have held meetings with people and organisations to gather opinions 
and understand how we can work more closely with others who care for Yr 
Wyddfa. We have sourced ideas and data from many places to compile the 
evidence in this plan. A list of our data sources is included in the final section of 
this document. 

We have used data from many sources to compile the evidence in this plan. A list of our data sources is included on page 61.

The area covered by this plan

When the 'Plan Area' is referred to in this document, this can generally 
be thought of as the landmass of the Snowdon masiff demarcated by the 
A4086, A498 & A4085 roads. However, we have avoided drawing lines on 
a map because we recognise that the impact is actually far wider. 
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Policy influences

The Partnership has considered relevant local, regional and national policies in the 
development of this plan. Local plans include the destination management plans 
for both Gwynedd and Conwy. Yr Wyddfa NNR Plan and the Snowdonia National 
Park Management Plan. We have considered the ‘Partnership for Growth: Welsh 
Government Strategy for Tourism’ on a national scale and the Well-being for 
Future Generations (Wales) Act (2015) is central to the plan. This sets out a way 
of improving the social, economic, environmental and cultural well-being of Wales 
for future generations. The Act is based on sustainable development principles and 
importantly, for a partnership plan, the Act also encourages collaboration, joined-
up thinking and the involvement of interested parties, and thus provides stability in 
our ever changing world. 

Five priority themes

This plan has been created to ensure a sustainable, positive future for Yr Wyddfa to 
give our partnership work clarity and visibility and we hope this document will also 
be a useful reference point for all those who care about Yr Wyddfa.  

The document is divided into seven sections. There are references throughout all 
sections to the five priority themes that we, as the Partnership, have identified: 

1. Caring for Yr Wyddfa's Natural Environment 

2. The Rural Economy and Local Communities 

3. Infrastructure and Services 

4. Visitor Information and Tourism

5. Outdoor Activities, Adventure and Education

These themes will be looked at in greater detail in the action plan in section six 
(page 42). This action plan describes the coordinated actions that we will take 
to achieve our vision. We recognise our work must respond to ever changing 
circumstances, and therefore the plan will be updated every five years to reflect 
changes, for example, in the needs of our partners, local people, the environment 
and market trends in tourism.  
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Our vision for Snowdon
We will work together to care for Snowdon’s 
exceptional beauty and heritage, and ensure 
a healthy and productive ecosystem where 
integrated services work together for the 
long-term needs of the local environment, 
communities, culture and visitor experience. 

We will take action to safeguard its unique 
character, ensuring the involvement of local 
people, contributing to their benefit and the 
benefit of the local economy. 

Our aim is for all people to respect, enjoy, 
understand and care for the mountain and its 
environment.
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Yr Wyddfa 
from Drws y Coed 

by Kyffin Williams 
(1918-2006)

Reproduced with the kind 
permission of Bangor University

Spirit of Yr Wyddfa (Snowdon) 
For millennia, people have looked to Yr Wyddfa 
(Snowdon) in awe of her rugged landscapes and 
jagged peaks. In the face of constantly changing 
conditions, a danger ruled by nature, they strive 
to conquer her by climbing to the top of the 
tallest mountain in Wales. This is where the 
most hardened of farmers brave the extremes 
of the environment for a way of life that runs 
deep in their veins. There is a majesty to be 
found on her slopes and peak that cannot be 
experienced elsewhere. There is life here that 
exists nowhere else in the world.

This is a mountain of myth and legend; of 
romantic, sweeping views; of lashing wind and 
rain one minute, the warmth of glaring sun 
the next. Farmers in the area have looked to 
the peaks of Yr Wyddfa as a weather vane for 
centuries. When you can see the mountain 
wearing a white cap, she is sending you and 
your flock a warning. 

Local culture and language run through her 
stony veins, up her craggy crevices and reside 
all around her. Sleeping under her is the Welsh 
Dragon, and in a hidden cave is King Arthur, 
both awaiting their time to return. 

Managing her beauty and her secrets is a 
daunting challenge, heavy with history and the 
hopes of future generations. It is a responsibility 
that requires collaboration and the commitment 
of people and organisations who truly care for 
Yr Wyddfa. These are the people who make up 
Yr Wyddfa Partnership and this is their plan to 
ensure that Yr Wyddfa is the best she can be for 
now and forever.

https://artuk.org/visit/venues/bangor-university-6854
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